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Are your clients interacting with their client web site?

With the newest version of MLXchange, your clients now have
the ability to mark listings you email to them as Favorites,
Possibilities, or Rejects. This is a great way for your clients to
catalog their selection of homes and is a great feedback tool
for agents. You as an agent have the ability to view the list-
ings that your clients has marked as their favorites, as well as
view any notes the client may have made about the proper-
ties.

You may want to mention this feature to your clients if they
are unfamiliar with navigating your client website. Just tell
them to look for a button that says “Save this property” or
“Delete properties.” Once they save the properties as a
“Favorite” or “Possibility” they can view them by simply click-
ing on the “My Favorites” or “My Possibilities” tab at the top of
the web page.

Click here to see a sample MLX Client Web Site

August and September Continuing Education Classes

MLXchange Basic 08/06/2007 2:00 PM—4:00 PM
MLXchange Web Design 08/07/2007 10:00AM—12:00PM
Tools to Assist Clients 08/07/2007 2:00 PM—4:00 PM
MLXchange CMA 08/08/2007 10:00AM—12:00PM
MLXchange Advanced 08/08/2007 2:00 PM—4:00 PM
MLXchange Basic 09/04/2007 10:00 AM—12:00 PM
Office Admin 09/05/2007 10:00AM—12:00PM
MLXchange CMA 09/05/2007 2:00 PM—4:00 PM

Click Here to Sign-Up for Classes Online at WRISTINC.com

A Picture is Worth 1000 Words

We have all heard the old saying “A picture is worth a 1000 words” and it's even more
true today. We live in an age where people get hundreds of E-mails a month, all utilizing
pictures and buzz words to catch your attention. These E-mail senders know they have a
split second to peak your interest before you hit the delete button.

The reason | mention this is that many of our members utilize the auto-prospecting to
communicate new listings immediately with their buyers. This is a great way for new list-
ings to get noticed and build interest right away, yet currently this isn’t as productive as it
could be due to lack of a picture within the first 24 hours.

Put yourself in your buyer’s shoes. He/she gets a E-mail (automatically sent) from their
agent about a new property he/she might be interested in, they open the link to your list-
ing and all they get is an address, price, number of rooms, baths and bedrooms and year
built and the biggest section says no photo available. Does this market your property as
effectively as you’d like to a potential buyer?

Everyone operates a different business model, but if you can incorporate the photo being
uploaded at or about the time the listing is posted, your properties will be statistically
ahead of those who do not.

Questions or Comments? Email us at info@wristinc.com or call 937-335-1117.
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